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Specification 
Claim Rejections - 35 USC § 102 

1 . The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

2. Claims 1, 5, 6, 17, and 23 are rejected under 35 U.S.C. 102(e) as being 
anticipated by Zigmond (6,698,020). 

In regards to claim 1 Zigmond discloses a method for displaying advertising in 
conjunction with a streaming video program comprising: 

presenting a streaming video program (video programming feed) in a video 
presentation window (58 Fig. 7 and 58 Fig. 8 and column 7 lines 23-25); 

receiving an ad event signal (advertisements included in the video programming 
feed, column 7 lines 13-15); 

pausing presentation of the streaming video program in response to the ad event 
signal (when the advertisement insertion device interrupts the video signal, the 
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video signal is paused until the advertisement has been displayed in its entirety 
column 7 lines 26-32 and column 16 lines 35-45); 

opening a display w/indow (when the advertisement signal interrupts the display 
of the video programming feed, the video display inherently opens up a new 
window in which to display the advertisement column 7 lines 26-32 and column 
16 lines 30-43); 

displaying advertising in the display window (column 7 lines 26-32); 

closing the display window (once the advertisement has been displayed in its 
entirety, the display device inherently closes the window and reopens the window 
displaying the program feed column 16 lines 35-41); 

resuming presentation of the streaming video program (column 16 lines 35-41). 

Dealing with claim 5 Zigmond discloses the ad even signal that is embedded in 
the streaming video program (column 7 lines 13-15). 

As for claim 6, Zigmond discloses the ad event signal that is generated by a 
software program operating at the receiver (the system includes computer-readable 
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media having computer executable instructions column 6 lines 48-50 and software is 
included in the ad insertion device line 26-36). 

As for claim 17, Zigmond discloses a method for displaying advertising comprising: 

presenting a streaming video program in a video presentation window (58 Fig. 7 
and 58 Fig. 8 and column 7 lines 23-25); 

receiving an ad event signal (advertisements included in the video programming 
feed, column 7 lines 13-15); 

pausing presentation of the streaming video program in response to the ad event 
signal (when the advertisement insertion device interrupts the video signal, the 
video signal is paused until the advertisement has been displayed in its entirety 
column 7 lines 26-32 and column 16 lines 35-45); 

selecting a display window other than the video presentation window in response 
to the ad event signal (when the advertisement signal interrupts the display of the 
video programming feed, the video display inherently opens up a new window in 
which to display the advertisement column 7 lines 26-32 and column 16 lines 30- 
43); 
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saving the contents of the display window (the paused video program is 
inherently saved since it Is opened back up to its pre-advertisement position once 
the advertisement has been displayed in its entirety, column 7 lines 26-32 and 
column 16 lines 35-45); 

displaying advertising in the display window in response to the ad event signal 
(column 7 lines 26-32); 

restoring the contents of the display window (the paused video program is 
inherently restored since once the advertisement has been displayed, the video 
presentation window opens back up at the position in which it was last at before 
the advertisement was displayed, column 7 lines 26-32 and column 16 lines 35- 
45); 

resuming presentation of the streaming video program (column 16 lines 35-41). 

Dealing with claim 23, Zigmond discloses a method for displaying advertising 
comprising: 

presenting a first streaming video program in a video presentation window (58 
Fig. 7 and 58 Fig. 8 and column 7 lines 23-25); 
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receiving an ad event signal (advertisements included in the video programming 
feed, column 7 lines 13-15). 

displaying a first advertisement associated with the first streaming video program 
in a display window in response to the ad event signal (column 7 lines 26-32); 

receiving a second streaming video program (the program feed will include 
a first and any other subsequent streaming video programs, column 7 lines 23- 
25); 

setting an indicator if an advertisement is being presented in conjunction with the 
second streaming video program (the advertisement inserting device inserts 
advertisements in the programming feed and depending on a time specified by 
encoded, the advertisement will be displayed which shows that there is an indicator set 
whenever an advertisement is sent to the insertion device which indicates when the ad 
is to be displayed, column 7 lines 26-30). 

displaying a second advertisement associated with the second streaming video 
program in the display window if the indicator is set (column 7 lines 26-30). 
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presenting the second streaming video program in the video presentation window 
(the system displays a first and any subsequent streaming video program column 7 
lines 23-25). 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which the subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

4. Claims 2, 7, 10, and 11 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Zigmond in view of Swix (6,609,253). 

With respect to claim 2, Zigmond fails to specifically teach disabling at least one 
control function of the display window. 

However, in an analogous art Swix discloses disabling at least one control 
function of the display window (column 13 lines 57-60). 

It would have been obvious to one of ordinary skill in the art to modify Zigmond's 
system to include disabling at least one control function of the display window, as taught 
by Swix, for the benefit of preventing users from fast-fonwarding though commercials. 
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As for claim 7, Zigmond discloses a method for.displaying advertising in 
conjunction with a streaming video program comprising: 

presenting a streaming video program in a video presentation window (58 Fig. 
and 58 Fig. 8 and column 7 lines 23-25); 

receiving an ad event signal (advertisements included in the video programming 
feed, column 7 lines 13-15); 

pausing presentation of the streaming video program in response to the ad 
event signal (when the advertisement insertion device interrupts the video signal, 
the video signal is paused until the advertisement has been displayed in its 
entirety column 7 lines 26-32 and column 16 lines 35-45); 

displaying advertising in the video presentation window in response to the ad 
event signal (column 7 lines 26-32); 



resuming presentation of the streaming video program (column 16 lines 35- 
41); 
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Zigmond fails to specifically teach a method for displaying advertising 
comprising: 

disabling at least one control function of the video presentation window in 
response to the ad event signal; 

re-enabling the at least one control function of the presentation window; 

In an analogous art, Swix discloses a method for displaying advertising comprising: 
disabling at least one control function of the video presentation window in 
response to the ad event signal (column 13 lines 57-59); 

re-enabling the at least one control function of the presentation window (the 
disabling of the buttons only lasts for the duration of the advertisement, once the 
advertisement ends, the fast forward button will be re-enabled column 13 lines 
57-59); 

It would have been obvious to one of ordinary skill in the art to modify Zigmond's 
system to include disabling at least one control function of the video presentation 
window in response to the ad event signal and re-enabling the at least one control 
function of the presentation window, as taught by Swix, for the benefit of taking control 
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away from the user for the duration of an advertisement so that the user cannot fast- 
forward or skip past the advertisement being displayed. 

Dealing with claim 10, Zigmond and Swix disclose the ad signal that is 
embedded in the streaming video program (Zigmond, column 7 lines 13-15). 

As for claim 11, Zigmond and Swix disclose the ad event signal that is generated 
by a software program operating at the receiver of the streaming video program 
(Zigmond, the system includes computer-readable media having computer executable 
instructions column 6 lines 48-50 and software is inherently included in the ad insertion 
device line 26-36). 

5. Claims 3 and 4 rejected under 35 U.S.C. 103(a) as being unpatentable over 
Zigmond in view of Shoff (US2005/001 581 5A1 ). 

Dealing with claim 3, Zigmond fails to specifically teach adjusting the display 
window to a predetermined size. 

However, in an analogous art Shoff teaches adjusting the display window to a 
predetermined size (the display layout information is contained with in the digital data 
that is sent with the program signal, paragraph 69, 70 and 71). 



Application/Control Number: 09/997,022 
Art Unit: 2611 



Page 1 1 



It would have been obvious to one of ordinary skill in the art to modify Zigmond's 
system to include adjusting the display window to a predetemnined size, as taught by 
Shoff, for the benefit of ensuring that the advertisement window is large enough for the 
viewer to see the contents of the advertisement window. 

With respect to claim 4, Zigmond fails to specifically teach adjusting the display 
window to full-screen size. 

However in an analogous art, Shoff teaches adjusting the display window to full- 
screen size (the display layout defines any layout including full screen paragraph 69 and 
the program boundary paragraph 71) 

It would have been obvious to one of ordinary skill in the art to modify Zigmond's 
system to include adjusting the display window to full-screen size, as taught by Shoff, 
for the benefit of ensuring the users attention to the display can only be directed 
towards the advertisement. 



6. Claims 8 and 9 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Zigmond and Swix as applied to claim 7 above, and further in view of Shoff. 
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With respect to claim 8, Zigmond and Swix disclose all the limitations of claim 7 
but fail to specifically disclose adjusting the video presentation window to a 
predetermined size. 

However, in an analogous art, Shoff teaches adjusting the video presentation 
window to a predetermined size (the display layout information is contained with in the 
digital data that is sent with the program signal, paragraph 69, 70 and 71). 

It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's and Swix's system to include adjusting the video presentation 
window to a predetermined size, as taught by Shoff, for the benefit of ensuring that the 
advertisement window is large enough for the viewer to see the contents of the 
advertisement window. 

Dealing with claim 9, Zigmond and Swix disclose al the limitations of claim 7 but 
fail to specifically disclose adjusting the video presentation window to full-screen size. 

In an analogous art, Shoff discloses adjusting the video presentation window to 
full-screen size (the display layout defines any layout including full screen paragraph 69 
and the program boundary paragraph 71) 
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It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's and Swix's system to include adjusting the display window to 
full-screen size, as taught by Shoff, for the benefit of ensuring that the users attention to 
the display can only be directed towards the advertisement. 

7. Claims 12, 13, and 14 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Zigmond in view of Cunningham (US2005/0080878A1). 

In regards to claim 12, Zigmond discloses a method for displaying advertising in 
conjunction with a streaming video program comprising: 

presenting a streaming video program (video programming feed) in a video 
presentation window (58 Fig. 7, 58 Fig. 8 and column 7 lines 23-25); 

receiving an ad event signal (column 7 lines 13-15); 

continuing presentation of the streaming video program (that advertisement is not 
displayed immediately upon reception of the ad signal, the advertisement 
insertion device interrupts the programming feed at an appropriate time specified 
by encoded data column 7 lines 23-29); 
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Continuing the presentation of the streaming video program (column 16 lines 35- 
41); 

However, Zigmond fails to specifically teach: 

checking the size of the video presentation window in response to the ad event 
signal; 

adjusting the size of the video presentation window to a predetermined size if the 
window is of another size; 

overlaying the streaming video program with an advertisement in response to the 
ad event signal; 

restoring the size of the video presentation window if the size was adjusted; 
In an analogous art, Cunningham discloses: 

checking the size of the video presentation window in response to the ad event 
signal (Cunningham's system does not permit the user to reduce the size of the 
viewer display window beyond a minimum size in order to ensure the 
advertisements have a minimum display area for their ads, paragraph 73); 
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adjusting the size of the video presentation window to a predetemnined size if the 
window is of another size (if the user attempts to adjust the size of the viewer 
display window to a size that is smaller than the minimum predetermined size, 
the window will inherently be sized to the minimum predetermined size 
paragraph 73); 

overlaying the streaming video program with an advertisement in response to the 
ad event signal (paragraph 56); 

restoring the size of the video presentation window if the size was adjusted (if the 
user attempts to adjust the size of the viewer display window to a size that is 
smaller than the minimum predetermined size, the window will inherently be 
restored to the minimum predetermined size paragraph 73); 

It would have been obvious to one of ordinary skill in the art to modify 
Zigmond's system to include checking the size of the video presentation window 
in response to the ad event signal, adjusting the size of the video presentation 
window to a predetermined size if the window is of another size, overlaying the 
streaming video program with an advertisement in response to the ad event 
signal and restoring the size of the video presentation window if the size was 
adjusted, as taught by Cunningham, for the benefit of ensuring that the size of 
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the display was larger than the minimum predetermined size in order to insure 
that the displayed advertisement was seen by the viewer. 



Dealing with claim 13, Zigmond and Cunningham disclose the ad signal that is 
embedded in the streaming video program (Zigmond, column 7 lines 13-15). 

As for claim 14, Zigmond and Cunningham disclose the ad event signal that is 
generated by a software program operating at the receiver of the streaming video program 
(Zigmond, software included in the ad insertion device line 26-36). 



8. Claims 15, 16, 18, 19 rejected under 35 U.S.C. 103(a) as being unpatentable 
over Zigmond and Cunningham as applied to claim 12 above, and further in view of 
Swix. 

With respect to claim 15, Zigmond and Cunningham disclose all the limitations of 
claim 12 but fail to specifically disclose disabling at least one control function of the 
video presentation window. 

However, in an analogous art, Swix teaches disabling at least one control 
function of the video presentation window (column 13 lines 57-59); 
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It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's and Cunningham's system to include disabling at least one 
control function of the video presentation window, as taught by Swix, for the benefit of 
taking control away from the user for the duration of an advertisement so that the user 
cannot fast-forward or skip past the advertisement being displayed. 

In regards to claim 16, Zigmond and Cunningham disclose all the limitations of 
claim 12 but fail to specifically disclose re-enabling the at least one control function of 
the video presentation window. 

However, in an analogous art, Swix teaches re-enabling the at least one control 
function of the video presentation window (the disabling of the buttons only lasts for the 
duration of the advertisement, once the advertisement ends, the fast fonward button will 
be re-enabled column 13 lines 57-59); 

It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's and Cunningham's system to include re-enabling the at least 
one control function of the presentation window, as taught by Swix, for the benefit of 
taking control away from the user for the duration of an advertisement so that the user 
cannot fast-forward or skip past the advertisement being displayed. 
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With respect to claim 18, Zigmond and Cunningham disclose all the limitations of claim 
12 but fail to specifically teach disabling at least one control function of the display 
window. 

In an analogous art, Swix discloses disabling at least one control function of the 
display window (column 13 lines 57-59). 

It would have been obvious to one of ordinary skill in the art to modify the 
combined system of Zigmond and Cunningham to include disabling at least one control 
function of the video presentation window in response to the ad event signal, as taught 
by Swix, for the benefit of taking control away from the user for the duration of an 
advertisement so that the user cannot fast-forward or skip past the advertisement being 
displayed. 

In regards to claim 19, Zigmond and Cunningham fail to specifically teach re- 
enabling the at least one control function of the display window 

In an analogous art, Swix discloses re-enabling the at least one control function 
of the display window (the disabling of the buttons only lasts for the duration of the 
advertisement, once the advertisement ends, the fast forward button will be re-enabled 
column 13 lines 57-59); 
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It would have been obvious to one of ordinary skill in the art to modify the 
combined system of Zigmond and Cunningham to include re-enabling the at least one 
control function of the presentation v\/indow, as taught by Swix, for the benefit of 
returning full control to the user as soon as the advertisement has been displayed in its 
entirety. 

9. Claims 20 rejected under 35 U.S.C. 103(a) as being unpatentable over Zigmond 
and Cunningham as applied to claim 12 above, and further in view of Shoff. 

In regards to claim 20, Zigmond and Cunningham disclose all the limitations of 
claim 12 but fail to specifically teach adjusting the size of the display window. 

In an analogous art, Shoff discloses adjusting the size of the display window (the 
display layout information is contained with in the digital data that is sent with the 
program signal, paragraph 69, 70 and 71). 

It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's and Cunningham's system to include adjusting the size of the 
display window, as taught by Shoff, for the benefit of ensuring that the advertisement 
window is large enough for the viewer to see the contents of the advertisement window. 
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10. Claims 21 and 22 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Zigmond and Cunningham as applied to claim 12 above, and further in view of 
Swix as applied to claim 15 in further view of Shoff 

Dealing with claim 21, Zigmond, Cunningham and Swix disclose all the 
limitations of claim 15 but fail to specifically teach adjusting the display window to a 
predetermined size. 

In an analogous art, Shoff discloses adjusting the display window to a 
predetermined size (the display layout information is contained with in the digital data 
that is sent with the program signal, paragraph 69, 70 and 71). 

It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's Cunningham's and Swix's system to include adjusting the 
size of the display window, as taught by Shoff, for the benefit of ensuring that the 
advertisement window is large enough for the viewer to see the contents of the 
advertisement window. 

As for claim 22, Zigmond, Cunningham and Swix disclose all the limitations of 
claim 15 but fail to specifically disclose adjusting the display window to full-screen size. 
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In an analogous art, Shoff teaches adjusting the display window to full-screen 
size (the display layout defines any layout including full screen paragraph 69 and the 
program boundary paragraph 71). 

It would have been obvious to one of ordinary skill in the art to modify the 
combination of Zigmond's, Cunningham's, and Swix's system to include adjusting the 
display window to full-screen size, as taught by Shoff, for the benefit of ensuring the 
users attention to the display can only be directed towards the advertisement. 



Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Alan M. Johnson whose telephone number is (571)272- 
7916. The examiner can normally be reached on 8am-5pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Christopher C. Grant can be reached on (571)272-7294. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



AJ 




CHRISTOPHER GRANT 
SUPERVISORY PATBiT EXAMINER 
TECHNOLOGY CENTER 2600 



